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Contact Information
The University of Findlay is a growing institution of more 
than 4,400 students. Innovative undergraduate programs 
in business administration, environmental, safety and 
occupational health management, animal science, nuclear 
medicine technology, bilingual multicultural education 
and Japanese language and others have gained a reputation 
for preparing students for careers in areas with a high 
demand for personnel.

The University of Findlay, founded in 1882, is located 
in Findlay, Ohio, a city of 37,000 residents, 45 miles 
south of Toledo on Interstate 75. The campus is located 
10 blocks north of the center of town in a safe, tree-lined 
residential area. Students from many states and more than 
30 countries and territories around the world attend classes 
in both the degree programs and the University’s Intensive 
English Language Program.

The University of Findlay offers associate’s, bachelor’s, 
master’s and professional doctorate degree classes and is 
fully accredited by the Higher Learning Commission.

The Higher Learning Commission
30 North LaSalle Street, Suite 2400
Chicago, IL 60602-2504
Phone: 312-263-0456
Phone: 800-621-7440
FAX: 312-263-7462
www.ncahigherlearningcommission.org

International Student 
MBA Application

Name 
_____________________________________________
(Family name)	    (Given name)              (Middle name)

Permanent Address 
_____________________________________________

Home Telephone Number 
_____________________________________________

E-mail Address 
_____________________________________________

Country of Birth
_____________________________________________

Country of Citizenship 
_____________________________________________

Date of Birth_______________ Male ____  Female ____
	         (month/day/year)		
Signature
_____________________________________________

Term you wish to begin 
_____________________________________________

Please forward this application with:
1. Affidavit of Financial Support (All international students must 
be able to pay all charges and living expenses.)
2. Official educational documents in their original language (or 
true copies of the original) from the last school attended and a 
complete literal, certified English translation in the same format 
as the original language document.
3. A TOEFL score of at least 550 (at least 213 computer-based or 
79 IBT or 7.0 IELTS). Students who do not submit a TOEFL 
score of at least 550 or its equivalent will need to enroll in the 
Intensive English Language Program at The University of Findlay.
4. MBA students are required to have a minimum undergraduate 
GPA of 3.0 on a 4.0 scale or a GMAT score of 475 or higher.

Please send all application materials to:
Office of International Admissions

The University of Findlay
1000 N. Main St.

Findlay, OH  45840
419-434-4558 (Phone)

419-434-5507 (Fax)
international@findlay.edu
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The Master of Business Administration degree at The Uni-
versity of Findlay is designed to equip students with skills 
that can be directly applied in the workplace. The MBA 
curriculum seeks to link theory with practice, as well as to 
address current and emerging issues in business.

Goals of the Program
The goals of the Master of Business Administration pro-
gram are to prepare the student in four areas:

1. Business Knowledge
Courses will focus on executive, strategic, operational and 
administrative understanding of the core concepts in each 
of the business disciplines, their interrelationships, and the 
ability to acquire, understand and apply new information as 
it is developed.

2. Analytical and Critical Thinking Skills
Analytical techniques and critical thinking skills in 
the various business disciplines and their managerial 
applications will be applied and enhanced.

3. Managerial and Leadership Skills
Managerial and leadership skills such as facilitation, negoti-
ation, coordination and visioning will be developed to help 
students enhance their ability to manage and lead people 
and organizations. Students will have the opportunity to 
enhance their skills through a variety of student-run and 
student-led projects and organizations on campus. 

4. Integrative Skills
The ultimate test of one’s education is the ability to inte-
grate business knowledge, analytical skills, and managerial 
and leadership skills into effective action. Each of our four 
MBA concentrations includes a “capstone” experience that 
will challenge students to use all of the knowledge and skills 
that they acquired in their previous MBA course work.

MBA Degree Requirements
The Master of Business Administration program requires 
the completion of 33 semester hours of course work. The 
700-series classes should be taken in the student’s last term.

I. MBA Prerequisites
The MBA Program requires completion of the following 
courses (or their undergraduate equivalents):
MBA 581	 Survey of Accounting 
	 & Finance 	 4 semester hours
MBA 584	 Survey of Economics 	 2 semester hours
MBA 585	 Survey of Marketing 	 2 semester hours
MBA 586	 Survey of Management 	 2 semester hours
Students may test out of these MBA prerequisites through 
MBA waiver exams if they believe that they have the pre-
requisite knowledge gained through personal study and/or 
work experience. These waiver exams are given prior to the 
start of each term (Fall, Winter, Spring and Summer).

II. MBA Core Courses (all required – 16 credit hours)
MBA 610	 Leadership & 
	 Organizational Behavior	 3 credit hours
MBA 620	 Management of 
	 Human Resources	 3 credit hours
MBA 630	 Marketing Management &
	 Planning	 4 credit hours	
MBA 640	 Research for 
	 Decision-Making	 3 credit hours	
MBA 650	 Operations Management & 
	 Systems Analysis	 3 credit hours
	
III. Concentrations (14 credit hours required)
Organizational Leadership
MBA 665 	 Management of Information 
	 & Technology	 3 credit hours
MBA 670 	 Accounting for Managers	 3 credit hours
MBA 680 	 Financial Reporting 
	 & Analysis 	 4 credit hours
MBA 700 	 Business Strategy & 
	 Implementation 	 4 credit hours

Health Care Management
MBA 669 	 Managed Care	 3 credit hours
MBA 679 	 Health Care Regulations 
	 & Public Policy	 3 credit hours
MBA 689 	 Health Care Financial 
	 Analysis & Control	 4 credit hours
MBA 719 	 Health Care Mgmt. Strategy 
	 & Implementation	 4 credit hours
	

Public Administration
MBA 668 	 Intergovernmental Relationship 
	 & Community Affairs	 3 credit hours
MBA 678 	 Public Policy, Business 
	 & Society	 3 credit hours
MBA 688 	 Public Budgeting & 
	 Financial Analysis 	 4 credit hours
MBA 718 	 Public Administration 
	 Strategy & Implementation	 4 credit hours
	
Hospitality Management
MBA 645 	 Advanced Operations in the
	 Resort/Lodging Industry	 4 credit hours
MBA 646 	 Seminar in Food & Beverage 
	 Systems Management	 3 credit hours
MBA 647	 Travel & Tourism 
	 Development & Planning	 3 credit hours
MBA 716 	 Hospitality Management & 
	 Strategic Planning	 4 credit hours
	
IV. MBA Electives (3 credit hours required)
MBA 622	 Contracts & Labor 
	 Relations	 3 credit hours
MBA 624	 Organizational & Human 
	 Resource Development	 3 credit hours
MBA 633	 Special Topics in Marketing 	 3 credit hours
MBA 634	 Seminar in Marketing &
	 Promotion	 3 credit hours
MBA 654	 Risk Management	 3 credit hours
MBA 660	 International Business	 3 credit hours
MBA 662	 International Marketing 	 3 credit hours
MBA 664	 Seminar in International 
	 Trade	 3 credit hours
MBA 673	 Special Topics in Accounting	3 credit hours
MBA 683	 Special Topics in Finance 	 3 credit hours
MBA 684	 Financial Management	 3 credit hours
MBA 685	 Special Topics in 
	 Government	 3 credit hours
MBA 690	 Research Project	 3 credit hours

V. Optional Second MBA Concentrations
	 Accounting
	 Finance
	 Human Resource Management	
	 International Business
	 Marketing


